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IXW: 











2,2'80.000 

Liohter 

$2.00 

20. 

$0.10 

j 45,200 

.Tt 33,900 

.o5 28,250 

5,650 

0.17% 

\ 113,000 

$226,000 

Pan 

$3.00 

30 

$0.10 

8,299 

6,176 

12,000 

4.825 

0 

0.03% 

19,300 

$57,900 

579,000 

Ashtray 

$5.00 

40 

$0.13 

16.000 

10,000 

2,000 

0.06% 

40,000 

$200,000 

1,600,000 
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$0.13 









Swiss Army Knit 

$8.00 

60 

15,050 

11,200 

8,750 

0 

0.05% 

35.000 

$280,000 

2,100,000 

Leather Galentlar 

$10.00 

70 

$0.14 

10,750 

8,000 

6,250 

0 

0.04% 

25,000 

$250,000 

1.750,000 
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Watch 

$18.00 

■ f 100 

$0.18 

12,800 

8,000 

1,600 

0.06% 

32,000 

$576,000 

3.200,000 

Sweatshirt 

$20.00 

Ml 1 125 

/ SO. 16 

B.923 

5,152 

4,025 

0 

0.02% 

16,100 

$322,000 

2,012,500 

Sweater 

$26.00 

/ 200 

SO. 13 

5,160 

3,840 

3,000 

0 

0.02% 

12,000 

$312,000 

9,400,000 

Leather Duttle 

$55.00 

'a, \ 300 

7 $0.18 

5.120 

3.B40 

3,200 

640 

0.02% 

._j.2jaoq 

’18,000 

$704,000 

3,840,000 

Jacket 

$106.00 

^ \ 400 

$0.27 

7,740 

5,760 

4,500 

0 

0.03% 

«-1-:9ear00LQ 

7.200.000 
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SO.15 

133,042 

99 468 

80,800 

9,830 

0.48% 

313.24)0 

>4,035,900 

26,941*500 
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VEHICLE 
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Retail 

2.463,700 
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Direct 

1,700,000 










.-.-.~ 

ESI 

58,300,000 










Carton SluHor* 

S.OOO.OOO 








1 


1 DOO# 

50.000 











67,513,700 
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I* Carton Stuifer will oftsr watch, duffle, ashtray and linhter ONLY. 
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For items not off&rod In Carton Slulfer, split of total orders 

Direct: 43% 











Retail: 32% 











ESI: 25% 











TOTAL:100% 
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Source: https://www.industrydocuments.ucsf.edu/docs/mmgj0004 


















